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A TRIAL OF MEDICAL PROPORTIONS:
DESIGNING FOR IMPACT IN A RESTRICTIVE ENVIRONMENT

SITUATION

Myocor®, Inc., a clinical-stage medical device maker, had developed an innovative treatment for Functional Mitral
Regurgitation (FMR), a condition in which left ventricular dysfunction allows blood to flow in the wrong direc-
tion through the mitral valve back into the left atrium of the heart. Enroll-
ment in an essential clinical trial was progressing slowly... too slowly. To N1 YR AN 7
increase enrollment, Myocor® engaged Neuger Communications Group RE S TO R‘ Mv
on a project-by-project basis to develop graphic materials to promote the Fodonizd Eavatonof s Sua Teamant. TR [ A |
trial and provide information to physicians at the trial sites. rorOffpume Repar ofthe Mival Valve

THE COMMUNICATIONS CHALLENGE

'The target audience was a complex mix of primary care physicians, cardiologists and cardiac surgeons, all of whom
had influence over whether or not to refer a patient for the study. In addition, regulatory restrictions constrained
the language used in promotional materials, while requiring certain disclaimers and notifications be included on
each piece.

STRATEGY

'The starting point was a logo and wordmark to establish an identity for the trial itself. Here, the goal was to de-
velop artwork that represented the desired state—a repaired mitral valve—that the device was designed to achieve,
an illustration doctors would recognize. The result was a depiction of the leaflets of a heart valve with a drop of
blood flowing in the proper direction.

'The approach with subsequent materials—an enrollment
poster and trial information card, tri-fold brochure and
symposium promotions—centered around cutting through
The Mitral Valve the visual clutter of the medical field and positioning the
Revolution. new device as superior to the most common current treat-
wr _ ment of the disease. Bold, clear use of the logo and colors
Is LV reshaping the key? ) . . . .
drew immediate attention and identified the content as
related to the heart. Prominent use of the valve names,
JOIN US FOR A BREAKFAST SYMPOSIUM AT TCT2006! highlighting the mitral valve, helped the physician audi-
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S ence “place” the device.

RESULTS

Myocor® deployed a series of materials that were visually appealing, technically informative and compliant with
all legal requirements. Visibility and awareness within the field, as well as enrollment in the trial, increased and the
company looks to be on track to complete trial enrollment on schedule.

For more information about this or other case studies, call 888.761.3400 or e-mail info@neuger.com.
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